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Consider the following: 
 

1. Identify the key audience your website should be for and write accordingly for them. For prospective 
students, do not use a lot of vocabulary or organizational structure explanations that will not help them 
achieve your objectives. 

a. Audiences might include: 
i. Prospective students 

1. Pathway 
2. Transfer students 
3. Online vs. On-campus 

ii. Parents of prospective students 
iii. Current students (online\on-campus) 
iv. Faculty 

1. Prospective faculty 
2. Current faculty 

v. Alumni 
vi. Companies 

1. Hiring 
2. Internships 
3. Sponsorships / Purchasing 
4. Associations 

vii. Accreditation board (outcomes and assessments)  
 

2. What do you want your audience to achieve (fill out a form, be updated on changes, etc.) by visiting your 
site? Is there enough information, is it clear, and easy to complete these tasks? 
 

3. Only create what you are committed to maintaining and updating. BYU-I webpages have thousands of 
visits, however your site will lose credibility and visits if your events and content are outdated. Make sure 
you align your site with social media and newsletters to keep your audience from becoming misinformed. 
 

4. Don’t duplicate what other departments (BSC, Advising, etc.) are responsible for. Instead, link to their site 
and work with them to add additional clarification to their website for your audience. 

 
5. Delete pages that are not needed or not visited. Talk with the analytics team in University Relations for a 

page view report to help you decide what pages could be combined or deleted. 
 

6. Websites are dynamic and can change as needed. You can always add another photo later or change a 
section after you launch. Focus on getting the most important items published first, and then consider 
adding new pages later. 

 
7. Are there other websites (lds.org, association, etc.) that should be linking to you, but aren’t? Do you want 

more traffic to your site? Work with the University Relations analytics team and SEO experts to help you 
meet these goals and others. (analytics@byui.edu and search@byui.edu)  


